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enthusiasts
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lorse i the absolute high

equestrian spbrts enthusiasts

Visitors gather here from all over the country. In addition to sharing a genume interest in horses,
they are dedicated, committed and have plenty of purchasing power.

We had 72 ,OOO visitors and 190 exhibitors from'1 O countries.
In 2025 the average visitor bought items for about SEK 2,000




76 K) of exhlbltors scored their overaII impre good/good The average visitor

86 K) . .. bought items for about SEK Z’OOO
of exhlbltors plan to exhibit next time ~ :
O 89% rated their overall impression
- - d d
69 K) of the exhibitors met their goals with their participation as very good/goo

\ 94 K) bought something at EuroHorse

plan to buy items after their visit




A unique opportunity to engag
in a single location.

Make p‘roﬁfable deals at the fair, where purchasing power stays strong year
after year. ' :

- Do business directly on the exhibition floor. In 2025, the average visitor
spent approximately 2,000 SEK.

EuroHorse is arranged alongéide the Gothenburg Horse Show, one of the
world’s leading indoor equestrian competitions. Everything is gathered
under one roof — the exhibition, competitions, restaurants, hotels, and more.

Gain exposure for your brand and strenghten it directly within your
target group.
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The country has enjoyed signiﬁc’ant suctess in
equestrian sports, contributing to a widespread
interest in horses. Sweden has‘a large.number
of_Business activities relating to horses and
equestrianism, including shops (goods and
equipment), vets, trainers, feed and bedding,
horse shoeing, accommodation, breeding and
rearing, transportation and events. Horse-related
products are in high demand, and the Swedish
horse industry makes a direct socioeconomic
contribution of 31.3 billion SEK (2019).

Source: Hastnéringen i siffror

(The horse industry in figures) (2018).
For more information visit:
www.hastnaringen-i-siffror.se

— one of Europe’s
ense countries

Brief facts

>

Sweden has a horse population
of roughly 360,000.

The horses are in approximately
75,000 locations

The Swedish horse industry’s direct
socio-economic contribution is
SEK 31.3 billion.

The impact of Sweden’s horse industry
represents 0.5% of the GNP.

The industry generates 16,900 year-
round jobs.

With the inclusion of knock-on effects,
turnover amounts to SEK 72 billion and
38,000 year-round jobs.



orse enthusiasts from all over Sweden, as
~well as from other pe ‘ope and the world. The typical
visjtor has a strong interest in ian activities, with mul-
tiple family members i'n.\LoIved in ridin IS @ member of an
equestrian club. ;

More than hali of the
visitors own a horse

68% of our visitors own horses. This is a strong target group, and a large share of them
plan their purchasesbefore visiting EuroHorse.

Nearly hall ol the
visitors have dogs

42% of visitors at EuroHorse have a dog. There is strong interest in our dog-related
products and services, and we have a large area for dog displays.




Peter Jansson
CEO, Kingsréd . .

,' We have received great interest at this year's
-fair. We showcased four two-horse vehicles
priced just under a million SEK, and a 5- to 6-horse
bus with living quarters for just over 6 million SEK.
We've closed several deals and received several strong
leads, even for the large bus. This feels really good!

Jonas Schénstedt
Co-founder, All In Equestrian

, We received a fantastic response at this year’s
EuroHorse! We have a close collaboration with
Peder Fredricson and other top riders, creating the
clothing in partnership with them. Peder, who also
signed autographs at our stand, has painted a horse
that we used as a printed design on T-shirts, bags, _
hoodies, and scarves — it became incredibly popular!

']

‘Camilla Hofsten
MillaMi Agency/Hést

, Absolutely fantastic! This was our first time

at EuroHorse, and we've had a lot of visitors
at our stand. The knitted sweaters by the brand Hést
attracted especially great interest. The FAM Genser, a
double-knit sweater made from kid mohair and merino

wool that both warms and provides wind protection,
became a best-seller. Perfect for riders!
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Mobile Screens Inside The Exhibition

- Oneimage in a loop on 4 different screens
-  Price: SEK 15,000
e

Max 'three.exhibitors

"

The Clo-ak Room Entar;ce 5

- S e aways, Product Distribution
. Swing Doors — Entrance & .
= One printed poster > Your company’s give away is distributed in

one of the entrances to the visitors
Price SEK 10,000

One exhibitor has exklusive rights

> Price: SEK 20,000 ’ - Promoting your company with stickers
- One exhibitor has exklusive rights -  Price: SEK 40,000

"> One exhibitor has exklusive.rights
The Arcade Corridor Pillars

Ay Swing Doors — Entrance 5 — small
- Oneimage in a loop .

—~  Price: Contact for quotation —  Promoting your company with stickers
- Max three exhibitors - Price: SEK 25,000

- One exhibitor has exklusive rights

Unlock even more exposure opportunities!
Contact Christian Pfolz for more information.

Production costs and advertising tax may be added



If you want a really good location at I_EuroHorse o
make sure you book your stand in time. Contact us tod

2026,

-
-
.

Christian Pfolz -
Sales Manager

+46(0)31-708 80 36
christian.pfolz@svenskamassan.se

Malin Andersson
Project Coordinator

+46(0)31-708 811
malin.andersson@svenskamassan.se

Helle Dahigren ' UK Representative
Programme Manager/Project Manager British Equestrian Trade A
' Claire Williams

+46(0)31-708 8179
helle.dahlgren@svenskamassan.se +44(0)1937-58 70 62
claire@beta-uk.org

Klas Pettersson
Business Manager

+46(0)31-708 80 67 EuroHorse

klas.pettersson@svenskamassan.se
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